
Inte rio t 

Sense than 
Dollars 

Balancing between costs and design demands deft skill in the interior design, 
space-planning arena. Embattled economies, changing trends, shrewd customers, 
vicious competition and of course - a market that needs to be constant£y updated 
are just some of the many hurdles to cross before ideas turn into reality and designs, 

into wonders. Few design firms have made it to that coveted level of mafket 
acceptance a d  this Report is about one of them. 

wenty years of a single lifetime is a tong time to 
spend in any profession, however lucrative. But 
then again, had the depths of entrepreneurshtp 
been that easy to fathom the business world 

would have had more leaders than followers. This is a fact. 
Since no crusade is about to change the scheme of 

things, when not pondering upon our poverty of leadership it 
might be more uplifting to toast the few visionaries we do 
have and draw inspiration from their indomitable spirit. 
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Among the many industries that comprise our 
kaleidoscopic business world is the interior design industry. 
Anchored as it is to that subjective element we call creativity, 
we wonder (often aloud) if there are in fact ways and means 
to sort the professionals from the pretenders. This we must do 
if we are to entrust the design of our office to people whose 
work could make or mar the future of our businesses. This is 
not easy when sifting through countless glossy brochures and 
an endless stream of increasingly tall claims to achievement. 






